Renewal of Global Brand Mark and Tagline
We are renewing the OJI Global brand mark and tagline to “Express commitment to transformation” outlined in the Long-term Vision and to “Drive

transformation” by fostering a sense of unity across the entire Group.
Behind the letters “OJI” in the mark, there is a vast forest and rich natural landscape, representing the Oji Group’s commitment to growing forests
and utilizing forest resources to enhance people's lives. In addition, the three colors used express the flexibility and friendliness of diverse personalities

Dedicated to
Sustainability

shining brightly.
The tagline "Dedicated to Sustainability" is a straightforward expression of the Oji Group's future direction, as stated in the Long-term Vision 2035.
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Various navigation bars are provided in this report to improve browsing.
We hope you will take advantage of them.
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Cover Design

The arc positioned at the bottom right is the “GLOBAL ARC,” the support
graphic of our renewed Global brand mark The colored segment forming the
arc is part of a larger circle, symbolizing that we are members of the Earth
and united as part of the Oji Group, expressing our collective commitment to
corporate activities.
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